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Established Brand Name with Excellent Track Record 

• Pioneer of the “Superblock” in Indonesia

25 years of property experience, successfully thriving through three economic cycles

Diversified Property Portfolio

Recurring Revenue Development Revenue

Commercial
Retail & Office Hotel Residential Office Condominium

Competitive Advantages

Proven Track Record Reputable Brand NameStable Recurring Income

Visionary and Innovative Strategic RelationshipsIn-house Expertise
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Diversified Property Portfolio 
• Strong recurring and development cash flows drive balanced business growth

Development Properties Leasing Properties

Residential Township

Tunjungan City

Superblock

Gandaria

Gandaria 
Heights

Gandaria 
8

HotelRetail Office Retail Hotel

Sheraton
Surabaya

TP I

TP II

TP III

TP IV

Mandiri 
Tower

Gandaria 
Main 
Street

4 star 
Gandaria 

Hotel

Pakuwon City

Office CondoCondo

Condo 
Regensi
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Stable Recurring Income with Strong Growth Potential

2006 Revenue : Rp 392 bn
2006 EBITDA : Rp 210 bn

Commercial (Retail & Office) Hospitality Residential

2006 Revenue Breakdown

Residential
6%

Hospitality
21%

Commercial
73%

2006 EBITDA Breakdown

Residential
1%

Hospitality
14%

Commercial
85%

 Rupiah bn 

 Revenue 

  EBITDA

 GFA
 GLA 

 Landbank

 Cash Flow from 
Operations

 289

 249.7 m2

 124.2  m2

 12,977 m2

Market Value  2,491

 179
 308

 Rupiah bn 

 Revenue 

  EBITDA

 Hotel Rooms
 Service Apts 

 Market Value

 Cash Flow from 
Operations

 81

 306
 53

 209

 29
 97

 Rupiah bn 

 Revenue 

  EBITDA

 Landbank
 Market Value

 

 Cash Flow from 
Operations

 22

 310 m2

 937

 3
 30
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Pakuwon Jati Shareholders and Subsidiary

PT. Pakuwon Jati Tbk.

Other Investors

37.5%

Tedja Family

50.6%

Public

11.9%

PT. Artisan Wahyu

83.3%
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Largest Lease Retail Operator in Indonesia

Retail

Office

Hotel

Condominium

Residential

1986

1986 :
Tunjungan I 

Expansion of
Commercial Properties

1986 - 1993

Diversification of 
Property Portfolio

1994 - 2005

Superblock and Township Expansion 
Geographic Diversification

2006 - onwards

1991 1994 1996 2010

1991 :
Tunjungan II

1996 :
Tunjungan III

1991 :
Mandiri Tower

1996 :
Sheraton Surabaya

1996 :
Condominium Regensi

1994 :
Pakuwon City Township

2009

2009 :
Gandaria 8

2010 :
Gandaria Hotel

2009 :
Gandaria Main Street

2009 :
Gandaria Heights

2002

2002 :
Tunjungan IV

2006 :
Laguna Square

2008 :
Venice

2006 2008
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Strategic Market Positioning

Affluent

Mass
Affluent

Middle
Mass

Lower
Mass

Successfully captures broad mid-to-high income market

BPS and Management Estimates

Affluent

Mass Affluent

Middle Mass

Lower Mass

Annual
Population     Income    Mkt. Size

(m)          (US$)      (US$bn)
___________________________

21.9          > 40K          0.8

17.3          15-40K         0.5

38.2          2.5-15K        0.7

142.6         0.5-2.5K       1.6  
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Superblock Tunjungan City
A landmark and lifestyle destination of Surabaya City

• 7.1ha Superblock located in the heart of the city center

Mall

PLAZA SURABAYA

Jl. Gubeng Pojok

HITECH MALL

WTC

Trade Center

Office

Hotel

Jl. Kedung Doro

EMPIRE

Majapahit
Mandarin
HotelHyatt

Regency
HotelBRI

Tower

Wisma
Dharmala

Jl. Panglima Sudirman

Jl.Ngagel

Jl. Raya Darmo
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Jl. Sumatera

Jl. Basuki Rachmad

Jl. 
Tunjungan
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JW Mariot
Hotel

Graha
Bumi
Modern

Tunjungan
Hotel

Wisma
MandiriWisma BII

Superblock Tunjungan City BG
Junction

2006 Completion Expected 2007 Completion
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Most Successful Mixed-Use Development

Landbank
3,792 m2

Landbank
9,185 m2

Tunjungan Plaza 
GFA : 228,612 M2
GLA : 111,782 M2

Sheraton Surabaya 
Hotel & Towers
Rooms : 306 
Service Apts : 53

Mandiri Tower 
GFA : 21.087 M2
GLA : 12.392 M2
Floors : 11

Condominium Regensi
Strata Title Units : 112
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Single Largest Retail Operator in Surabaya
Stable recurring revenue stream derived from diversified and committed long term tenants 
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Growing Recurring Rental Revenue
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Cummulative Supply Cummulative Demand 

Market Occupancy Rate Plaza Tunjungan Occupancy Rate

6,241

9,233

4,858
5,628 5,856 6,100 6,241

10,266
9,261

8,571 8,985
9,751

-

2,000
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2001 2002 2003 2004 2005 2006
Pegged Exchange Rate BI Exchange Rate

Rental Growth from US$ and Pegged Rate Increase Narrowing of Rental Pegged Exchange Rates and BI Rates

Excludes average rental rate of anchor tenants (GLA > 1000m2) Central Bank of Indonesia

Outperforming the Surabaya Retail Market Occupancy Rate

Cumulative Supply & Demand (sq m) Occupancy Rate

Procon Indah Research June 2006

• Occupancy rates consistently outperform 
market averages

• Strong growth from increasing US dollar 
lease rates and pegged exchange rate

 Rp.
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Office MNC Tenancy Base Provides Stability

15%

8%

37%

40%

2007 2008
2009 2012
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Lease Maturity based on GLA Narrowing of Rental Pegged Exchange Rates and BI Rates
Procon Indah Research June 2006

Cumulative Supply & Demand (sq m) Occupancy Rate

 Rp.

39%

13%

38%

7% 3%

Bank Mandiri
Multinationals

Security & Trading 
Consumer Financing 

Others

Strong Tenant Base Outperforming the Surabaya Office Market Occupancy Rate

Central Bank of Indonesia
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Unique Hotel Positioning Underpins Growth
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Average Room Rate Occupancy Rate

Company information based on average occupancy rates and average room rates for the period

Contributes stable net cash flow of approximately US$2 million per year

• Occupancy levels and average room rates propelled by growing domestic and foreign visitors 

• No future supply of five star hotels in the near and medium term

Occupancy and Average Room Rate Growth
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Largest Township Developer in East Surabaya

Laguna Regency Houses

Twin Lagoon Amphitheater 

Le Ballroom at Laguna Square

Virginia Regency Clubhouse

• Limited competitors in East Surabaya

• Most surrounding residential estates have reached greater than 
92% development capacity (only 48 ha available for sale)

Sizeable landbank of 166 ha for future expansion

East Surabaya Residential Developments

 Pakuwon
 City
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Township Expansion Propels Rapid Revenue Growth

LAGUNA SQUARE
9.2 ha SOHO development 
Approximately Rp. 180 billion of sales
±200 SOHO units
Pre-sales 4Q 2006

VENICE
30 ha residential community 
Contribute approximately Rp. 640 billion of sales
180 houses and 10.5 ha land plots
Pre-sales 2008

• 95% of the 42 SOHO units marketed 
have been sold 

• Average pre-sales price of Rp. 770 
million/unit (Rp. 4 million psm)
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Superblock Gandaria

GANDARIA HEIGHTS
Condominium
GFA : 119.567 M2
GLA : 72,765 M2
Units : 688

GANDARIA 8
Office
GFA : 99.642 M2
GLA : 55,592 M2

4 STAR 
GANDARIA HOTEL
GFA : 39.154 M2
Rooms : 323 

GANDARIA MAIN STREET
Shopping Center
GFA : 232.484 M2
GLA : 88,071 M2

Total Land Size: 75,085 M2 Total GFA : 490,845 M2 Car Park : 4,611 lots

A unique “One-Stop Lifestyle Hub” in the heart of South Jakarta
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• Densely populated and high purchasing 
power catchment

• Located at the main thoroughfare 
connecting south and northwest Jakarta 

• Close proximity to the CBD but outside the 
3-in-1 restricted CBD area

• Large concentration of local and 
international schools

• Significant and growing population of 
young families and expatriates

Only large scale Superblock offering developments for lease and sale 

 Permata Hijau

 Senayan

 Senopati
 Hang Lekir

 Pakubuwono

 Blok M

 Ciledug

 Panglima Polim
 Kemang

 Pondok Indah Bintaro

Prime Captive Catchments

 Residential

 Commercial
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Competitive Advantage 
Only Superblock targeting mid-to-high income consumers
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Successful Tenancy Strategy 

49%

17%

34%

Anchor & Mini-Anchor Dining & Entertainment
Speciality Tenants

Rapid take-up rates from retailers, which to date has achieved 42%

• Unique 300 meter long dining and entertainment street designed to operate beyond mall operational hours

Gandaria Main Street Diversified Tenancy Mix

Proposed tenancy mix as of March 2007
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Gandaria 8 and Gandaria Heights

• Pre-sales of Gandaria 8 office tower and Gandaria Heights condominium 
is expected to begin 2Q2007

The only large-scale Superblock strata-title office building and 
condominium available for sale in South Jakarta
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Timed Construction and Marketing Strategy

Knight Frank / PT. Willson Properti Advisindo Jakarta Property Highlights 2H2006 
*  Occupancy and sales rate of existing supply
** Base rental rates of prime ground floor retail space

Occupancy/Sales Rate* Sale Price/m2 Rental Rate/m2
Market Avg Market Avg Market Avg

Grade A Leased Retail Centers 94.3% 691,601**
Strata-title Office 92.3% 12,900,000
Condominium 96.5% 10,500,000- 13,200,000

• Limited supply of Superblock strata title condominiums and offices will drive strong market demand

 1

Projected information as of March 2007

Positive cash flow management from pre-sales and staggered construction schedule

Construction Schedule
1H 2H 1H 2H 1H 2H 1H 2H

Superblock Gandaria Retail
Condomunium
Office 
Hotel

2006E 2007E 2008E 2009E
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Prudent Cost Management

 1

Secured fixed and low cost contracts with key suppliers

Photos (as of March 2007)  show piling and earthworks at the Superblock Gandaria site
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Key Financial Indicators
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Recurring Cash Inflow Development Cash Inflow

1,720 1,694 1,694

2,722

1,000

1,300
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2,200

2,500
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2003 2004 2005 2006

EBITDA and EBITDA Margin (Rupiah bn)Revenue (Rupiah bn)

Total Assets* (Rupiah bn)Cash Inflow from Operating Activities (Rupiah bn)

Growing revenue with high EBITDA margins and strong recurring cash flows

•Total Assets include USD110 million senior secured notes
Company data

 282
 316

 358
 392

 338  340  351

 435

 2003-06 CAGR: 11.6%

 2003-06 CAGR: 8.8%

 2003-06 CAGR: 15.3%
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Investor Update

• 2006 Recurring Revenue US$41 million
• 2006 Recurring EBITDA US$23 million
• 2006 EBITDA Margin +50%

• Development Revenue commencing 2Q2007
• Recurring Revenue commencing 2009

• Net Asset Value US$411 million
• Market Value US$451 million
• Total Debt US$142 million

• Laguna Square SOHO Pre-Launch 4Q2006
• 2006 SOHO Sales US$3.4 million
• Venice Pre-Launch 2008

Tunjungan City

 Residential Sales

 Superblock Gandaria

 Pro-Forma Valuation

Net Asset Value and Market Value includes 83% equity ownership of Artisan Wahyu
Total Debt pro-forma Bond B refinancing in April 2007 and excludes US$58m MCN in Artisan Wahyu
BI exchange rate Rp. 9,118/USD as at end March 2007

Strong recurring and development cash flows drive balanced business growth
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Disclaimer

Information contained in this presentation is a summary only. By receiving this presentation each investor is deemed 
to represent that it is a sophisticated investor and possesses sufficient investment expertise to understand the risks 
involved and agrees to maintaining absolute confidentiality regarding the information disclosed herein. 
The Company does not warrant the completeness or accuracy of the information contained herein. Opinions and 
estimates constitute the sole judgement of the Company as of the date hereof and are subject to change without 
notice. The Company nor any of its officers, advisers or representatives shall have any liability whatsoever (in 
negligence or otherwise, to the extent permitted by applicable laws) for any loss howsoever arising from any use or 
reliance of the information set out in this presentation.
This presentation contains "forward-looking statements". Such forward-looking statements involve known and 
unknown risks, uncertainties and other factors which may cause the actual results, performance and achievements of 
the Company or industry results to be materially different from any future results, performance or achievements, 
expressed or implied, by such forward-looking statements. Such factors include, among other things, the following: 
economic and political considerations in Indonesia, changes in interest rates or exchange rates, cost of capital and 
capital availability, cost of construction, availability of real estate properties and land, competition from other 
companies and venues for the sale/distribution of goods and services, shifts in customer demands, customers and 
partners, changes in operation expenses, including employee wages, benefits and training, governmental and public 
policy changes and the continued availability of financing in the amounts and the terms necessary to support future 
business.
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Thank You 
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